
There is no doubt that the vast majority 
of the property industry, especially in 
London, let out a cheer and a sigh of re-
lief on the morning of May 8th when the 
election results were announced and a 
month’s worth of worry was lifted from 
our shoulders. 

The big challenge for our new Govern-
ment now is to find the right balance 
between stimulating the domestic entry 
level of the market, simultaneously also 
encouraging continued investment from 
overseas buy-to-let investors. In short, 
marrying idealistic visions with market 
force realities.

Yet exactly two months later on July 
8th, the Chancellor’s Emergency Budget 
made promising steps forward in this 
area, but also a number back.  
The decision to cut mortgage interest 
relief on buy-to-let homes is a drastic 
blow for domestic landlords. Many will 
be forced to exit the market as rental 
yields weighed against mortgage inter-
est and income taxation will reduce not 
only profitability but affordability of 
investing in the market. 

Nonetheless, this is good news for inter-
national buy-to-let investors. With the 
exit of domestic landlords comes a mar-
ket gap, a gap that foreign buyers who 
have preferable mortgage products and 
superior rates could well take advantage 
of. The industry will be keeping a close 
eye on the speed and nature in which 
this transition plays out and the areas of 
the market that will be most affected. 
But where the Chancellor has given 
to foreign investors, he has also taken 
away. A change to non-dom measures 
has meant that people will no longer be 

able to put UK homes in offshore com-
panies, therefore avoiding inheritance 
tax. Although this has the possibility to 
detract investment from overseas, I am 
confident the allure of the UK, predom-
inately London, will sustain investment 
into residential property; and most 
importantly as landlords in the private 
rented sector.  
Populists like to think of overseas buy-
ers as ultra-high net worth individuals 
snapping up prime central London prop-
erties and leaving them sitting empty for 
nine months of the year.

The reality is though that on a weekly 
basis we, as the property industry, deal 
with hard working people who are look-
ing for good investment opportunities. 
They are astute with their purchases, 
seeing the value in building portfolios 
across all zones of the
capital, and actively putting their prop-
erties into the private rental sector. 
There is huge demand across

London from young professionals, cou-
ples and families for high quality rental 
accommodation, many of whom are 
making a lifestyle choice not to buy. At 
the moment demand is outstripping sup-
ply, forcing rents up across the board.

Our overseas clients can help meet 
this demand, but they need to have the 
confidence that the Government whose 
economy they are boosting are not out 
to punish their interest in the UK.

As an industry, there is a belief that this 
stand-alone Conservative government 
understand better than the previous gov-
ernment that the property and construc-
tion industry’s valuable contribution 
in driving forward the UK’s economic 
growth.

We just hope that barriers to foreign 
investment announced in the Budget are 
the last we see under this
Government. 

Will next steps of new Government 
promote property growth? 

Four perfectly symmetrical 
red roses in a frosted vase, 
a laminated Tube map and 
a calculator. No clutter. 
Just three items, carefully 
positioned on each of the 
seven circular tables in the 
Edinburgh Room, on the 

second floor of the Manda-
rin Oriental. In the corridor, 
waiters scurry to set up 
jasmine tea and piles of dim 
sum as agency staff take 
their seats behind a registra-
tion desk stacked high with 
brochures. It may be 3am in 

London, but on Hong Kong 
Island, the capital is official-
ly open for business. 
Welcome to the world of 
the property exhibition. 
Weekend after weekend, 
UK-based agents and de-
velopers descend on five-

star hotels in select Asian 
cities to present London’s 
new residential schemes. It 
is a practice that has been 
blamed for fuelling
property prices. 

Continued on Page 6.

48 hour flash sale
Insight into the world of the Asian Property Exhibition

On or off the market?

The latest property portal 
‘On The Market’ definitely 
ruffled some feathers when 
it launched earlier this year, 
claiming to offer house-hunt-
ers more properties whilst 
forcing agents to take their 
stock off two of the most 
successful online portals. 
While large multinational 
agencies continue to back the 
site, read about how smaller 
independent agents and con-
sumers are losing out.
Page 3. 

The changing face of 
renters

As home ownership becomes 
a distant dream for today’s 
Londoners, many are turning 
to the private rental sector as 
a long-term housing solu-
tion. In the past renters have 
been typecast as students and 
single young professionals 
but the reality is that today’s 
‘generation rent’ are a far 
more diverse bunch.
Page 4. 

Emerging outer London 
hotspots

For the first time in ten years, 
London’s outer boroughs are 
outperforming central Lon-
don. Discover regeneration 
areas which are benefitting 
from improved transport 
links and exciting ventures 
from major developers, 
promising great rewards for 
savvy investors.
Page 5. 
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Listen to buy-to-let investors says developer
JIM HOLLIDAY,
FAIRVIEW NEW HOMES  

Significant growth in the buy-to-let mortgage 
market over the past year (more than 11 per cent 
according to Council for Mortgage Lenders), is 
set to be given an extra boost in 2015 following 
April’s pension changes. As mortgage rates con-
tinue to fall and the market in the capital remains 
buoyant, it is time for London’s housebuilders to 
start thinking more about how to target this kind 
of buyer and compete for their investment.
The reality is that the private rental sector is 
stepping on the toes of home ownership and so 
developers should be looking at locations which 
are going to benefit from steady growth and a 
solid pool of potential tenants. Zone 2 is one area 
that is ripe for the picking when it comes to sites, 
with pockets of rejuvenation stimulating wider 
investment and promising profitable futures for 
properties there – areas such as Finsbury Park 
and Rotherhithe have proved particularly popular 
owing to the knock-on effect of major projects in 
Woodberry Down and Surrey Quays. Excellent 
transport links to central London and lower rental 
rates also make this zone a consistently popular 
choice for young professionals.
The appetite for new-build stock amongst buy-to-
let investors is also clear, as most will be looking 
at this purely as a source of income rather than 
a DIY project. Buyers also consider new builds 
to be the safer option, offering warrantees, and 
appreciate that a clean, low-maintenance finish 
will also appeal to short-term tenants.  And while 
it may be tempting to build in bulk, for buy-to-let 
investors this actually undervalues the property.

Smaller developments create healthy competition 
that will be seen as a benefit for the owner should 
they choose to re-sell. For the foreseeable future 
of London property, buy-to-let will become an 
increasingly important driver of activity.

Developers wanting to capitalise on this trend 
should take heed of their current buying habits if 
they are to carve out their place within the
market.   
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Changes to property tax – what you need to know

On or Off the market?

DAVID HANNAH,
CORNERSTONE TAX 

Property Tax has been a hot topic 
already in 2015, with three of 
the key taxes undergoing ma-
jor changes, some of which will 
directly affect non-residents. 
Fortunately, if I can call it that, 
the results of the General Elec-
tion at least mean that we do 
not have to brace ourselves for 
even greater and more dramatic 
developments.
Below is a rough guide to the 
changes that have taken place 
so far in 2015 and how they may 
affect you:

Capital Gains Tax (CGT)

Since April 2015, non-residents, in-
cluding expatriates, selling UK res-
idential property have been subject 
to the same CGT implications as 
those living in the UK. Institutional 
investors will be exempt from the 
changes. 
The rate of tax will be the same 
for expatriates as for UK residents 
and will be applied at two rates – 
18% on chargeable gain for basic 
rate taxpayers and 28% for higher 
rate taxpayers.  Individuals and 
trustees, whether UK residents or 
expats, will have the same annual 

exemption. Both UK resident and 
non-UK resident taxpayers will be 
prevented from designating a UK 
property as their principal private 
residence, unless they have lived 
in the property for at least 90 days 
during the last year. 
Sellers will only have 30 days after 
the sale to calculate and pay the 
tax, although they will then have up 
to 12 months to amend this.  Pen-
alties will apply for late payment 
and underpayments that are later 
corrected.

Annual Tax on Enveloped
Dwellings (ATED)

There have also been changes to 
ATED, applicable to both UK and 
non-UK resident corporate owners.
From April 2015, ATED will apply 
to residential properties worth over 
£1m, a reduction in the threshold 
which was originally set to £2m. 
The threshold for the ATED charge 
will then be reduced further to 
£500,000 from 1 April 2016. 
In addition, the Government has 
also announced that it will increase 
the annual rates of ATED by 50% 
above the rate of inflation, for prop-
erties worth more than £2m.  
These changes will impact those 
corporations that hold a wide 
property portfolio as well as private 

buy-to-let landlords who own port-
folios through a company. 
The annual charges are dependent 
on the value of the property and are 
calculated based on the Consumer 
Prices Index (CPI), which increases 
each year.  In addition, ATED only 
applies to property that is consid-
ered to be a dwelling and as such, 
commercial property is exempt 
from ATED. Historic houses and 
farms can fall under this bracket, 
providing a significant proportion 
of the property is used for commer-
cial benefit. 
Let properties are exempt from the 
charge but only provided that they 
are not let to or used by members 
of the owner’s family or connec-
tions.

Implications and Solutions to 
ATED

Those looking to add to their prop-
erty portfolio must now consider 
very carefully the tax implications 
on any future transactions, as it 
may impact on their return on 
investment and a property’s rental 
yield. The obvious solution may be 
to transfer the deeds of a property 
to an individual rather than com-
pany ownership. However, people 
need to consider the Stamp Duty 
Land Tax implications of such a 

move, as there is danger it could be 
considered liable for a 40 per cent 
inheritance tax (IHT) rate. 
The most important thing to factor 
in is the type of property to pur-
chase – for example, if a purchaser 
has got £5m to spend, buying a 
multiple dwelling such as a block 
of flats could be much more tax 
efficient than buying two or three 
individual residences.

Stamp Duty Land Tax (SDLT)

These changes to CGT and ATED 
followed the monumental overhaul 
of SDLT in the Budget last Decem-
ber.  The Chancellor’s declaration 
to alter the slab system to a gradu-
ated system was a welcome one.  
It has been 10 years since SDLT 
replaced Stamp Duty. Previously, it 
was simply an admin charge; since 
its introduction, it has become 
a revenue generating tax. In the 
Chancellor’s own words, it was 
‘one of the worst designed taxes’. 
The fact that up until the end of 
last year, a mere £1 increase in the 
price of a house would triple a pur-
chaser’s tax bill, was an injustice 
that has dramatically affected the 
property market. The new system 
will ensure that, in future, people 
will only pay the higher rate on 
the additional amount above the 

threshold.  
The changes, whilst welcome, were 
also accompanied by a new series 
of rates for the Stamp Duty Land 
Tax that punitively increases the 
rate on the most expensive prop-
erties. A £1.5m house suffered an 
increase of 140 per cent in its tax 
rate, and anything priced over £2m 
has suffered a 71 per cent rise, 
which is another nail in the coffin 
for the ever mentioned Mansion 
Tax.
At the lower end of the market, 
there were 25 per cent tax cuts for 
the cheapest properties and an 8 
per cent cut for the more expensive 
homes in the £750,000 price range.
With any luck, this announcement 
will turn things around and help 
to begin to stabilise the property 
landscape in the UK. 

Seek Advice 

Whilst there is a copious amount of 
information available on the inter-
net surrounding CGT, ATED, IHT 
and SDLT, every property transac-
tion is individual and as a result, 
will have its own tax implications. 
As with all tax matters, it is essen-
tial to seek expert tax advice from 
a professional source to work out 
exactly how it will affect you.

ROBERT FRASER,
FRASER & CO 

The launch of On The Market in 
January caused quite a stir amongst 
the estate agency world, but little 
has been heard of it since, maybe 
because many independents, like us, 
saw through the spin and realised 
that signing up with the new kid 
on the block would actually mean 
taking our properties off half the 
market place.
When it comes to marketing a 
client’s property, be that a new build 
development or an individual’s 

home, there is one key principle 
involved: act in the client’s best 
interest by getting the property in 
front of as many potential buyers as 
possible in order to drive demand 
and maximise the sales price. 
Sounds obvious, right? Not so for 
the large multinational agencies who 
clubbed together to launch On The 
Market, who stipulate that any-
one listing with them must choose 
between the two largest property 
portals, Rightmove and Zoopla, and 
list the homes they have for sale on 
just one of them.
To me it is all about traffic levels 
and the fact is that at the end of 

April, On The Market was getting 
two million users per month looking 
for homes, compared to the 90 and 
45 million of Rightmove and Zoopla 
respectively. Therefore in my eyes 
the decision is simple: I want our 
clients’ properties to reach 135 mil-
lion visitors on both leading portals, 
not a lesser percentage of that.
I understand the need of the estate 
agency world to evolve and move 
forward in this digital era, but I 
don’t think restricting trade is the 
way to go about it. Let’s embrace 
online competition and use it to 
better ourselves with innovation.
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The changing
face of renters

For an increasing number of people wanting to get 
their foot up on the property ladder, the dream of 
homeownership is getting further and further out of 
reach. The reality is that more people are turning to 
the private rental sector as a long-term solution to 
their housing needs, which means there is now no 
age limit, or indeed any prototype for ‘generation 
rent’. 
Historically, renters have been typecast as students 
and single young professionals and while these do 
still account for a large proportion of the rental mar-
ket, today’s renters are a more diverse bunch.
We’re now seeing an influx of mature tenants,
encompassing professional couples, families and 
older divorcees – throughout the UK almost a
quarter of rented households are headed by some-
one aged 50 or above.
As such, landlords and developers need to cater to 
the needs of the sophisticated renter, offering
tenants the freedom and flexibility that they would 
get with their own home. In London especially, 
where more than a third of renters surveyed by 
Knight Frank expect to stay in the sector between 
two and 15 years, there is merit in developers 
investing more time and money in accommodating 
this market. 
By securing longer leases, developers and landlords 
would be able to give tenants the opportunity to 
decorate the property to their tastes and even allow 
them to keep house pets. The option of being able to 
rent the property furnished or unfurnished would be 
another ‘selling’ point for discerning renters.
In the same Knight Frank survey, 56 per cent of 
renters aged 25-34 said they would not pay more for 
a furnished flat, since for many of today’s mature 
renters, circumstances like divorce have meant that 
they are often faced with the struggle of finding a 
place where they can bring their own furniture.
However, before it even gets to contract stage, 
developers may want to think more carefully about 
their site selection. Spots that are situated closer to 
schools in more suburban, quieter locations will
appeal to couples and families more so than the 
dense and urban schemes in city centres. 
Ultimately, as more people choose a lifetime of 
rent, developers should look to build communities 
rather than just homes to help develop a brand
loyalty. Ideally a tenant should be able to grow from 
a single apartment to family-sized apartment or 
house and then a suitable retirement property
all within the same scheme.

ROBERT FRASER,
FRASER & CO 
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Emerging outer London hotspots
For the first time in ten years, London’s outer boroughs are outperforming central London. Prime has reached its peak and the golden postcodes 
of Kensington & Chelsea and Hammersmith & Fulham are now decelerating. However with improved transport links and investment from
major players, new property hotspots are emerging in the outer zones. We’ve identified four key areas set to go from strength to strength: 

Currently one of the largest commercial districts outside of Central London, Croydon’s offering is set to be enhanced with 
£5.25billion worth of investment. Most notably the joint venture between Westfield and Hammerson, set to transform its 
retail provision and create hundreds of new jobs, is making Croydon a key attraction for buyers and drawing businesses and 
homeowners out of Central London. Efficient transport links give residents easy access to several London stations as well as 
Gatwick Airport, plus a tramlink and several bus routes.

Current projects underway include: Morello on Cherry Orchard Road by Redrow Homes; Saffron Square by Berkeley Group; 
and the joint shopping centre venture by Westfield and Hammerson.

Harrow-on-the-Hill has already established itself as an affluent part of North West London, appealing to families who want 
to have access to some of the South East’s best schools. The recent surge of £30million investment from the council is stim-
ulating activity in the new build sector and opening the area up to a new demographic of buyers. Great transport links make 
Harrow-on-the-Hill ideal for City commuters who also appreciate a leafy suburban lifestyle.  

Current projects underway include: Baldwin House by James Taylor Homes, Harrow View (redevelopment of the Kodak 
site) by Land Securities; Stanmore Place by St. Edward; and Bradstowe House by Comer Homes

Gants Hill is a leafy suburb twelve miles east of Central London. Benefitting from the ripple effect out towards Redbridge 
and beyond, Gants Hill is offering a number of new build projects appealing to first time buyers and young professionals 
alike. The area is buzzing with independent shops, restaurants and bars, most famously Faces nightclub while fast and easy 
connection to Stratford give locals access to popular attractions such as the Olympic Village and Westfield. 

Current projects underway include: The Point on Clarence Avenue by Fairview New Homes; and Arodene House on Perth 
Road by Glenny.

Capco’s £8billion investment in Earls Court is a sign of even greater things to come for the area. The project, which promises 
to deliver 8,000 new homes, a 21st Century High Street, cultural and community areas, a new school, health facilities and a 
brand new arts and entertainment venue, is seeing buyers and developers throwing money into this part of South
West London.

Other projects in the area include: Ariana Apartments by IPE Developments and The Landau by Mount Anvil & Affinity 
Sutton.
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  CROYDON

  HARROW-ON-THE-HILL

   EARLS COURT

   GANTS HILL

Zone 5 - 14 mins to London Bridge
16 mins to London Victoria, 15 mins to Gatwick
Average price for a 1 apartment: £306,994
Annual price growth: 16.7%

Zone 5 - 30 mins to King’s Cross St. Pancras
7 mins to Wembley Park
Average price for 1 bed apartment: £371,349
Annual price growth: 16.6%

Zone 1 & 2 - 8 mins to London Victoria
14 mins to Covent Garden
Average price for 1 bed apartment: £1,324,488 
Annual price growth: 5.2%

Zone 4 - 11 minutes to Stratford
23 mins to Bank 
Average price for 1 bed apartment: £241,912
Annual price growth: 15.4%
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Neil heads up Fraser & Co’s office in Hong Kong, overseeing all sales, 
lettings and mortgage services for the company’s Asian clients.

International

Q&A with Neil Jensen, 
Fraser & Co’s Head

of Operations in Asia

What do you think makes London more attractive 
as a property investment for Asian buyers when 
compared to other world cities?

While I think many will argue that it’s the abundance 
of top-ranked universities, unique heritage and rich 
culture that sets London apart, when it comes to Asian 
investors it is all about the numbers.
The weakening of the pound against the Hong Kong 
dollar by around 12% since August last year has been 
a major attraction. Rather than being interpreted as a 
sign of a flagging economy, investors are taking ad-
vantage and getting more for their money. Effectively, 
buyers have the opportunity to take home £1,000,000 
properties for £880,000 as well as making service 
charges and fees go further. 
Another influencing factor is the familiarity of the 
property acquisition process – our system which re-
quires upfront deposits, something which isn’t prac-
ticed by our European neighbours, is also the Hong 
Kong way.  And on a more aesthetic level, the ascent 
of high-rise living in London mirrors the Hong Kong 
landscape, something which simply isn’t available in 

the European capitals of Paris and Madrid, and which 
is unaffordable in established skyscraper cities such as 
New York. 
 
Working closely with both UK and Asian house 
buyers, what do you perceive to be the major differ-
ences when it comes to the buying process?

Asians are far less emotional when it comes to buying 
property. It is true that the majority of Asian buyers 
will not even step inside the front door of their pur-
chased property. Frequently asked questions are very 
much limited to: ‘what is the price per square foot?’ 
and ‘what is the annual yield?’ Whereas British buyers 
tend to ask questions like: ‘what are the neighbours 
like?’ and ‘is the living room north or south facing?’
This means that Asian buyers tend to make decisions 
much quicker, which is why we have solicitors present 
at our exhibitions so that they can sign contracts there 
and then.

Have you noticed a change in the Asian buyer be-
haviour since the General Election?

Most definitely – it’s certainly given investors a confi-
dence boost. More than anything they’re reassured by 
the fact that we now have one party in power for the 
next five years, which offers a sense of political stabil-
ity that Hong Kong people have been lacking over the 
last year. As with the domestic market, there has been 
increased activity in the last month compared to the 
first quarter of the year, especially for off-plan schemes 
which will allow Asian buyers to make greater returns.   

With the London property market booming and poten-
tial investors having the pick of agents at their disposal, 
businesses need to set themselves apart in the market. 
But what makes a good agent and ensures people return 
time after time?  
Michael Broom, 64, a retiree based in Hong Kong, says 
the secret lies not only in a longstanding and trusted 
relationship between agent and client; but also by con-
sistently bringing an interesting mix of properties to the 
table, which is why he has kept working with Fraser & 
Co for almost 12 years. Formerly a civil servant for the 
Hong Kong Government who now resides primarily in 
the region, he has entrusted Fraser & Co to manage his 
growing property portfolio in the UK.  
“The relationship I have had with Fraser & Co. has been 
a strong one from the moment I was informed they were 
dealing in Hong Kong in 2004. I met with Robert Fraser 

at the Mandarin Oriental Hotel and felt immediately 
confident in dealing with them,” says Mr Broom. 
His portfolio now predominately features property in 
central London, in Chelsea and Islington, all being new 
builds with the intention to buy-to-let. Fraser & Co.’s 
progressing collection of available properties on offer 
to investors also keeps things fresh and varied, which is 
greatly appreciated by Mr Broom.    
“Fraser & Co continues to bring a diverse range of prop-
erties to the table, offering excellent quality builds along 
with strong growth potential. The Point at Gants Hill is a 
prime example of Fraser & Co. offering properties suita-
ble for various demographics and price ranges. I am cur-
rently looking at a property in Camden which I would 
actually be interested residing in myself, but I would 
still like it to be managed by Fraser & Co.”    
Mr Broom adds that: “There is an accumulation of fac-

tors which separates Fraser & Co. from other agents. It’s 
not just the service they provide but also their flexibility. 
Throughout my time dealing with them, their attitude 
and level of service has always been exceptionally con-
sistent and for me this is extremely important for agents 
who are managing properties located overseas. They 
are always in contact and always know their properties, 
what is currently on the market and what is around the 
corner.”
“There are always ups and downs in this industry like 
any walk of life”, he adds, “but in what can be a very 
uncertain sector, Fraser & Co. nine times out of ten get 
things right. It is a business relationship that I see con-
tinuing long into the future.” 

The Fraser & Co. Experience 
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48 hour flash sale
Continued from page 1.
When I visit, Fraser & Co is working 
with CBRE to sell the Royal Res-
idence at Hyde Park, London W2. 
Six flats, an £11m sales target and 
only 48 hours to seal every deal. The 
agents - a mix of British and Hong 
Kong Chinese - are acting on behalf 
of the developer Euroterra Capital. 
Its managing partner, Pantazis The-
rianos, has flown in from London 
with his team - including a lawyer to 
aid rapid contract exchanges. He has 
high expectations. It’s good news, 
then, that just three hours in, not 
only have two flats been sold, but 
every table is occupied by buyers. 
Most are from Hong Kong, where 
residential values have hit 17 times 
the household income - although two 
of the flats are snapped up by Brits 
living in China. The calculators are 
put to good and near constant use, 
with rental yields swiftly worked 
out and converted into Hong Kong 
dollars per week, month,year – and 
even decade. Questions are asked 

about proximity to top universities 
and luxury destinations, as well as 
crime rates and transport links: “How 
many days’ rain will there be on the 
flat each year?” “How similar is it to 
Downton Abbey?”
“London is where everyone wants to 
be. It’s the best city for investment,” 
says one regular, a Hong Kong Chi-
nese banker. “I have five or six prop-
erties in London, and I buy them for 
the high rental yields. I like Mayfair 
and Knightsbridge. I have no interest 
in the outskirts.”
The deputy mayor of London, Sir 
Edward Lister, says: “We need to be 
careful about being negative, be-
cause to be brutally honest, a lot of 
new residential developments in the 
capital would not get off the ground 
without foreign investment. This 
is not about overseas money being 
spent on property in the UK. The 
question is what these buyers plan 
to do with their assets. There is a big 
difference between those purchasing 
a home with plans to make use of it 

and those who will leave it vacant.”
He concedes that preferential rates 
and the lower cost of borrowing from 
overseas banks for UK mortgages 
potentially gives overseas buyers an 
advantage. “We have raised that with 
the British Bankers’ Association, 
because it is becoming an issue.”
By 5pm on day two, there is only one 
£1.2m basement flat left. Tensions 
are mounting - these are notoriously 
tough to sell to Asian buyers - but 
then everything turns around. A 
savvy investor, one who knows that 
the last deal of the day will be a good 
one, as the developer will be desper-
ate to report a sell-out, arrives just 
before 7pm. “You see this happen all 
the time,” says Neil Jensen, Fraser 
& Co’s head of operations in Asia, 
“often they have already been in over 
the weekend, so they know what they 
are looking for, and they come back 
just as we are about to shut the doors 
to see if they can get a last-minute 
deal.” It is clearly a good system. 
Two hours later, and below the ask-

ing price, contracts are exchanged, 
just in time for the exhausted agents, 
lawyers, mortgage advisors and port-
folio managers to make their airport 
dash in high spirits.
Six flats and an £11m sales target in 
just 48 hours. Done. 
It may have taken a little more than 
perfectly symmetrical red roses, a 
laminated London Tube map and 
a Casio calculator, but the Chinese 
love affair with London real estate is 
still flourishing, for now.

Follow
Emily Wright,
Features and 
Global Editor 
on Estates
Gazette, at
@EmilyW_9
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Twenty years 
in Paddington 
As Fraser & Co celebrates its twentieth anniversary, we 
take a look at the place the company has called home 
over the same lifetime.
Much like the beloved bear, Paddington has undergone 
a significant transformation to make it twenty-first cen-
tury ready, whilst holding on to its unique identity and 
place in Londoners’ hearts.  
Although connected to London’s canal network and 
considered a transport hub, Paddington was initially 
overlooked as a destination for commerce. The area 
was very much dominated by St Mary’s Hospital and it 
was only in the early 1990s that the area’s potential was 
realised and the Paddington Partnership was formed. 
Bringing together major UK developers such as British 
Land and Land Securities, as well as rail infrastructure 
providers, the group worked towards creating a com-
munity that would also nurture commercial activity.
Paddington is now the largest and most significant re-
generation area in Westminster since 1998, having had 

£5bn poured into it. The Paddington Partnership, an 
organisation devoted to the regeneration of the district, 
states the area has seen over 2m sq. ft. of commercial 
space developed with another 1.3m sq. ft. on the hori-
zon. 
The station, draped in a rich history, is now one of the 
UK’s busiest terminals which benefitted the area sig-
nificantly when the Heathrow Express arrived in 1998. 
This non-stop, high speed service also saw Network 
Rail give Paddington Station a £65m facelift at the 
time, with a further £47m refurbishment of the station 
roof which is ongoing. The next major infrastructure 
revolution to enhance the district will be Crossrail. In 
three years’ time, Paddington will be able to facilitate 
up to an additional 36,000 passengers per hour during 
peak times. 
Unsurprisingly, the £14.8bn project will also drive 
house prices – new residential units within a 10 minute 
walk from the station can expect an additional one per 

cent growth above the London average, according to 
Knight Frank. Prices are expected to rise as much as 
24% by the time Crossrail arrives, making it the third 
best area for investment along the central route, CBRE 
also notes.
As a result, high-rise residential developments have 
been popping up around the basin such as Merchant 
Square, which offers greater value per square foot than 
its neighbours Marylebone and Mayfair. Since the 
launch of the Chiltern Firehouse in Marylebone with 
its A-list reservation list, there has been an influx of 
upmarket restaurants, bars and shops in the surrounding 
areas. Paddington will soon be the next target for gastro 
gentrification, which when combined with its residen-
tial, commercial and transport advancements will put 
Paddington on the map as London’s most progressive 
and prosperous community.

Fraser & Co has partnered with Centrepoint to support 
young homeless people across the UK with a matched giving 
scheme and exciting annual programme of fundraising 
events. The first of these will see Fraser & Co’s Sales Direc-
tor Gavin Cohen compete in a 100-mile Olympic Cycle route 
in August to raise money for the charity.
The charity for which Prince William Duke of Cambridge is 
a patron of has helped over 100,000 homeless people aged 
16-25 get back on their feet since founder Reverend Kenneth 
Leech opened the doors of his church to young people sleep-
ing rough in Soho in 1969. 
In addition to providing emergency night shelters and hos-
tels for care leavers, ex-offenders and young single parents, 
Centrepoint commits to spending 85p every £1 raised on spe-
cialist services for young people. Volunteering schemes such 
as one-to-one mentoring are already transforming the lives of 
thousands of young people every year.
Nicholas Connolly, Head of Corporate Development at Cen-
trepoint, said: “Every year 80,000 young people find them-
selves homeless. A recent Centrepoint poll found that one 
in five young people have slept in an unsafe place in the last 
year and official government figures show that rough sleep-

ing has doubled in the capital since 2010. “Having corporate 
partners like Fraser & Co means we can continue to support 
thousands of homeless young people and provide so much 
more than a safe bed for the night. We help homeless young 
people to turn their lives around by gaining essential life 
skills; tackling their physical and mental health issues and 
moving into education or employment.”
Wanting to give something back to the local community, 
Robert Fraser, managing director of Fraser & Co felt the 
charity was a perfect partner: “Homelessness is one of the 
key social issues facing London and one that is also very 
close to our hearts. The very nature of our business connects 
us to Centrepoint’s cause, especially given its founding in the 
capital. We will be matching every pound up to £100 donat-
ed by our clients and raised by our team in their individual 
endeavours.”
Gavin Cohen will be cycling a closed road route from Lon-
don to Surrey and back again on 2nd August and is hoping 
to smash his fundraising target of £2,500. The 100-mile 
ride commences at Queen Elizabeth Olympic Park, through 
Surrey’s stunning countryside and finishes back in the capital 
on The Mall.  Later in the year, several members of the team 

will also be taking part in Sleep Out, an event which will see 
2,000 people facing the cold of a November night with noth-
ing but a sleeping bag and a cardboard mat to raise £500,000. 
To get involved, register at: www.sleep-out.org.uk

Fraser & Co show support for London’s young homeless  

JOIN HUNDREDS SLEEPING OUT AT THE OLD TRUMAN 
BREWERY ON 12TH NOVEMBER, SO YOUNG PEOPLE 
DON’T HAVE TO.

Lifestyle

Can feng shui 
help sell your 
home?

With the election done and dusted, 
the housing market has been given 
a new lease of life with both buy-
ers and sellers now keen to make 
the most of what is promised to 
be a thriving economy. But as the 
market becomes more saturated, 
it’s important for homeowners 
and developers to think about how 
they can make their property stand 
out and, ultimately, more saleable.
While there are plenty of gen-
eral tips out there about how to 
increase saleability, the key is to 
make changes with the potential 
buyer in mind. For those market-
ing properties to Asian buyers, an 

understanding of cultural differ-
ences and beliefs is essential and 
should be incorporated into the 
feng shui. 
Layout is an important considera-
tion for new build developments, 
with privacy being a top priority 
amongst Asian buyers; for ex-
ample, it would be deemed inap-
propriate for a guest to have to 
walk through a communal area in 
order to get to their bedroom after 
a shower. Therefore developers 
should think carefully about the 
placement of doors. 
Smaller aesthetic touches can also 
make a big difference. The num-

ber eight has long been regarded 
as the luckiest number in Chinese 
culture as it indicates prosperity 
and could be subtly incorporat-
ed into the home by putting up 
eight wall hangings in one room 
or placing eight chairs around the 
dining table. But be wary of the 
number four in the show property 
as in Chinese this is homophonous 
with the word death. 
Unsurprisingly with Chinese 
buyers the colour red is a good 
choice for interiors, signifying 
good fortune, but not many know 
that green (a symbol of money) 
is equally lucky. Rather than 

start splashing the walls in either 
shade, try adding a few inexpen-
sive accessories such as cushions 
to the show home. 

Ultimately, aim to create a bal-
anced and relaxed atmosphere that 
will have viewers feeling at ease. 
Those that can easily imagine 
themselves and other like-minded 
people living in the property (as 
many Asian buyers will be look-
ing for a buy-to-let investment) 
will be more likely to buy.  

Best summer buys
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WHERE? Lewisham High Street, Lewisham

WHAT? Tower House Loft Apartments are a stylish collection of 18 
apartments in a prime location, looking over Lewisham High Street. 
Making up part of a previous flagship 1930s department store, each 
apartment has been designed to complement the glamour, elegance and 
unique character of the building.  

WHY? Canary Wharf can be reached from the development in just 
15 minutes via the DLR from Lewisham rail station, just a six minute 
walk from Tower House. The City along with some of London’s most 
famous sights and sounds, including Buckingham Palace are all reacha-
ble within 20 minutes. Ahead of significant regeneration of Lewisham’s 
town centre, the apartments also have very strong investment potential 
with prices rising 27 per cent over the last three years.

HOW MUCH? Prices start from £299,500

WHERE? Station Road, Edgware

WHAT? Premier House is offering 119 one and two bedroom apart-
ments with open-plan interiors, high quality fixtures and appliances. 
The development which also offers a concierge and secure pedestrian 
access is less than a three minute walk from Edgware underground 
station, which sits at the end of the northern line.

WHY? With Barnet council’s plans to deliver 28,000 new homes over 
the next ten years, the fourth largest housing target in London, the 
borough will see a number of exciting projects. While many buyers will 
be guided towards Brent Cross, Edgware is the next stop on the regen-
eration train with the extension of The Broadwalk shopping centre and 
ten-screen cinema set to transform the town centre, and offers better 
value with prices as much as 17% lower.

HOW MUCH? Prices start from £290,000

WHERE? King Street, Hammersmith

WHAT? Set back from the vibrant high street, The Kingsley is an 
eclectic mix of 23 luxury residences less than a ten minute walk from 
Hammersmith tube station. The grand garden apartments offer private 
outdoor spaces while the penthouse apartments provide elevated views 
over Hammersmith.

WHY? Planning has been submitted to Hammersmith and Fulham 
Council to revamp King Street and deliver a new three-screen cinema, 
offices, housing, a public square, cafés and restaurants as well as en-
hancing its retail offering. The Hammersmith Apollo remains one of the 
areas greatest attractions bringing much-loved stand ups such as Alan 
Carr, Sarah Millican and Dara O Briain to the stage.

HOW MUCH? Prices start from £317,500

RED IS A GOOD CHOICE FOR INTERIORS, SIGNIFYING GOOD FORTUNE

   BEST FOR… CITY PROFESSIONALS    BEST FOR… REGENERATION    BEST FOR… ENTERTAINMENT
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One to One with Robert Fraser

Michael Dineen meets the managing 
director of estate agency Fraser & Co, 
new homes specialist where east
meets west.

Robert Fraser has a businessman’s preference for 
dealing with other businessmen - particularly those 
people, male or female, who can make decision 
while they are talking to him. 
He heads a tidy estate agency specialising in new-
build developments in London, although his market-
ing scope today extends over tens of thousands of 
miles in China and the Far East. 
Fraser & Co’s distinctive hard-covered brochure tells 
of many desirable new addresses in the capital - for 
local buyers as well as investors based in China and 
Asian countries. 
Fraser was just 17 when he took the plunge into es-
tate agency on leaving school. For a while he hopped 
from firm to firm before settling at Brian Lack & Co 
where he stayed for 10 years, becoming a director of 
the firm at just 25. 
At school, he told me, he had been keen on history, 
a leaning that steered him toward a lifelong love of 
period architecture. However, the brisk cut and thrust 
of estate agency practice taught him his future lay in 
hard-selling modern homes off-plan. 

“After some heart-searching, I decided to set up on 
my own, working from home, and one of my first 
jobs as a freelance was running the sales at a new 
development where every other customer was Asian, 
Malay or Indonesian. 
“This convinced me I must do something different 
from the other agencies, so in 1995 I got off my 
backside and decided to meet these people on their 
own territory. I spent five days in Hong Kong and 
another five in Singapore. 
“For me it was working in the dark, a total culture 
change, but I really truly enjoyed it. I’d found what I 
really wanted to do.”
Now, 20 years later, Fraser & Co has five offices, 
four in London and the fifth in Hong Kong. The em-
phasis is on quick sales, via frequent property shows 
for customers - individuals or, often, for corporate 
investors - willing to commit to buying off-plan. 
Inevitably, with so much company time spent look-
ing after investors, Fraser & Co has had to open a 
rental and management branch office. 
The new office is in Gloucester Place, London, and 
Fraser told me he will have to create two more Lon-
don offices in the next five years, one in west Lon-
don and the other in the City.
He is proud of the work he and his team have done 
for such illustrious names as Barratt and Berkeley 
Homes in the past, but when I visited him he spoke 
of the firm’s present trend, which is providing sales 
expertise for mid-size developers.
“I’m running a smallish business and I truly enjoy 

dealing with people who have their own businesses 
too. We have common ground and I have the busi-
nessman’s liking for dealing with others like me, 
people who have the authority to say yes while I’m 
talking to them!”
Much of Fraser & Co’s work selling new London 
developments is carried out at weekend shows. The 
company opens its off-plan schemes first in London, 
when it regularly sees between 80 and 100 groups. A 
week later the hard-sell campaign moves a few thou-
sand miles east to Fraser & Co’s Hong Kong offices. 
Since 2009 Fraser & Co has sold 3,500 London 
homes - latterly, the majority to Brits, Fraser told 
me. And since the firm’s establishment in 1995 the 
focus has been on letting and management of new 
and modern developments in London - in addition to 
sales, of course. 
Clearly Robert Fraser keeps a personal touch with 
customers, individuals or companies in London, but 
he also has a sharp eye on what’s happening abroad. 
Fraser & Co’s office in Hong Kong, with its team of 
fluent Cantonese and Mandarin speakers suffices for 
the time being, but he hinted that sooner or later he 
will have to think seriously about another overseas 
office, perhaps in Singapore. 
How about the vastness of China itself?
“That’s of considerable interest to us,” he told me. 
So, London in spite of its arterial thrombosis still at-
tracts numerous buyers. It is of considerable interest 
to them too. 

BY MICHAEL DINEEN,
AS PUBLISHED IN SHOW HOUSE

AS PUBLISHED IN LONDON PROPERTY MAGAZINE

A New Residential Hub for Shoreditch
Sewerditch, or as you may know it 
today - Shoreditch. Nestled in the 
heart of London’s vibrant and eclec-
tic City Fringe, the area has grown 
up over the past 20 years driven by 
a new generation of young techies, 
creatives, foodies and artists. With 
a plethora of new bars, restaurants, 
art galleries and hipster markets 
springing up over the last few years, 
Shoreditch is undergoing the next 
stage of its transformation in the 
form of stunning new apartments 
dotted around the neighbourhood’s 
coolest hotspots.

The Fusion is Shoreditch’s newest 
development and offers a stylish 
collection of 26 new apartments and 
penthouses designed to complement 
this trendy and exciting part of town. 
Balconies and terraces wrap around 
the facade providing residents with far 

reaching views across London’s skyline 
including the Gherkin and The Shard. 
Rising to the zenith of the building, 
the roof garden fits in perfectly with 
Shoreditch’s charm as a social and wel-
coming neighbourhood. Here, residents 
can enjoy a glass of their favourite 
tipple with family and friends as the 
sun goes down against the vibrant 
backdrop. 
Shoreditch has come a long way from 
its days before the 1990s when it was 
a ghost town of empty warehouses. 
The large spaces soon attracted a large 
number of up-and-coming artists such 
as Damien Hirst, Alexander McQueen 
and Tracy Emin which proved to be the 
catalyst for a mini-revival of the area. 
The empty warehouses were trans-
formed into makeshift living spaces, 
grungy bars and music venues attract-
ing a heterogeneous crowd. Now Lon-
doners of all varieties flock to Shored-

itch to live, work and play. Once a car 
park, The Fusion will breathe new life 
into this corner of the City Fringe. Lux-
ury engulfs the interiors which boast 
integrated kitchen appliances, ceiling 
speakers to master bedrooms and high 
glazed doors on to balconies which 
allow natural light to flood in. Robert 
Fraser, managing director of selling 
agents Fraser & Co, says the apart-
ments are “perfect for any City profes-
sionals looking for a short commute 
and excellent transport links to iconic 
destinations across the capital.” While 
its connectivity links are enviable with 
Shoreditch High Street and Old Street 
underground station within walking 
distance, The Fusion is also moments 
away from Brick Lane and Spitalfields 
market. With its new cosmopolitan 
neighbourhood it’s hard to see Shored-
itch returning to its days as Sewerditch.




